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Teen Pregnancy &
Prevention

m The Teen Pregnancy & Prevention Partnership (TPPP)
promotes adolescent sexual health and teen pregnancy
prevention by uniting Missouri through advocacy,
collaboration, training and public awareness.
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Health Literacy

m Health literacy is the degree to which individuals
have the capacity to obtain, process, and
understand basic health information and services
needed to make appropriate health decisions. —
U.S. Department of Health and Human services

m What impacts an individual’s health literacy?
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Health Literacy

m What impacts an individual’s health literacy?

 Communication skills of lay persons and
professionals

» Lay and professional knowledge of health
topics

= Culture

 Demands of the healthcare and public
health systems

= Demands of the situation/context



Teen and Young Adult Health
Literacy
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Source: Sansom-Daly Ursula M., Lin Merry, Robertson Eden G., Wakefield
Claire E., McGill Brittany C., Girgis Afaf, and Cohn Richard J..Journal of
Adolescent and Young Adult Oncology.Jun 2016.106-
118.http://doi.org/10.1089/jayao.2015.0059



https://doi.org/10.1089/jayao.2015.0059
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Does Health Literacy = Media Literacy?




Media Usage

@ Homework gap Q 55

Teens in lower-income homes spend

less time using computers and more
time using their phones for homework
than their peers in higher-income homes.

:34
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W Computer
B Smartphone

Average minutes per day 13- to 18-year-olds spend
using each device for homework, by income, 2019

Note: “Lower income” is <§35,000; "higher income” is 100,000+ per year. HIGHER INCOME LOWER INCOME

Top screen media activities

for tweens and teens #I lII #2

Proportion of screen time devoted to various media activities, 2019 Watching TV/videos Playing games

TWEENS TEENS

W TV/Videos B Content creation

B Gaming B Video chatting
Browsing websites B E-reading

B Social media W Other

Note: Content creation includes writing on digital devices, making art, or creating digital music. “Other” includes using GPS or other functional apps, using email, shopping and
doing any other digital activities not specifically asked about in the survey.

Source: THE COMMON SENSE CENSUS: MEDIA USE BY TWEENS AND TEENS, 2019 Accessed 12/2/19 at
https://www.commonsensemedia.orqg/sites/default/files/uploads/research/2019-census-8-to-18-key-findings-

updated.pdf



https://www.commonsensemedia.org/sites/default/files/uploads/research/2019-census-8-to-18-key-findings-updated.pdf
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Media Usage Continued

Time spent watching online videos
has increased substantially.
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For tweens, YouTube dominates the
online video space.

Online video or subscription platforms used “the most”
by 8- to 12-year-olds
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Kids Prime

Video

Source: THE COMMON SENSE CENSUS: MEDIA USE BY TWEENS AND TEENS, 2019 Accessed 12/2/19 at
https://www.commonsensemedia.orqg/sites/default/files/uploads/research/2019-census-8-to-18-key-findings-

updated.pdf



https://www.commonsensemedia.org/sites/default/files/uploads/research/2019-census-8-to-18-key-findings-updated.pdf

Social Media Platforms

Facebook and Twitter Are Old News to Young People

% of U.S. teens who consider the following social networks their favorite

Spring 2017 | Spring 2018 [ Spring 2019

45
39 41
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Snapchat Instagram Twitter Facebook

All results based on a bi-annual survey of ~8,000 U.S. teens

@ @ @ with an average age of ~16 years =
@statistaCharts Source: Piperjaffray StﬂtlSta 5
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Sexually Explicit Media |I
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Source: Culture Reframed. The Problem Fact Sheet Accessed 12/2/19 at https://www.culturereframed.org/wp-
content/uploads/2019/05/CR-The-Problem.pdf



https://www.culturereframed.org/wp-content/uploads/2019/05/CR-The-Problem.pdf
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Impact of Media on Health




What Do Missouri Students Think?

Commit” Medialit!
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Media Literacy

m Media Literacy is is the ability to access, analyze, evaluate
and create media in a variety of forms.

The Center for Media Literacy breaks it into 5 Core
Components.

m All media messages are constructed

m Media messages are constructed using a creative language
with its own rules.

m Different people can experience the same media message
differently.

m Media have embedded values and points of view.

m Most media messages are organized to gain profit and/or
power.



http://www.medialit.org/media-literacy-definition-and-more
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Media Literacy

The Center for Media Literacy suggests framing the 5 Core
Concepts as key questions.

m Who created this message?/What am I authoring?

m What creative techniques are used to attract my attention?/Does
my messaging reflect understanding of format, creativity and
technology?

m How might different people understand this media message
differently?/Is my message engaging and compelling for my
target audience?

m What lifestyle and points of view are represented in this
message or omitted?/Have I clearly and consistently framed
values, lifestyles and points of view in my content?

m Why is this message being sent?/Have I communicated my
purpose effectively?


http://www.medialit.org/media-literacy-definition-and-more

What we know about
media literacy and

health?



https://www.ncbi.nlm.nih.gov/pmc/articles/PMC3001227/
http://depts.washington.edu/sexmedia/
http://pediatrics.aappublications.org/content/pediatrics/126/3/576.full.pdf
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Media Literacy — Grades 2-4
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Media Literacy — Grades 5-8
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Media Literacy — Grades 6

ACTIVITY: NEWS OR FAKE NEWS?

How credible is it?

Fake News (7 Questionable & Credible News &5

Information is very Information may be surprising Information may or may not be

surprising—even unbelievable. but is not unbelievable. surprising but makes sense.

Website is biased or is not part of a Website is not part of a credible Website is part of a credible news,

credible news, academic, or news, academic, or academic, or governmental

governmental organization. governmental organization. organization.

Author's bio or previous articles Author's bio or previous articles Author has no clear bias on the

show a bias on the issue. may show bias, or the article is issue, and article is not an editorial
) an editorial or opinion piece. or opinion piece.

Key points cannot be corroborated

by other credible sites. Most key points can be All key points can be corroborated

corroborated. by other credible sites.

@IOI&I@ Lorn:m’>:*.>v‘n:;“: org/education v @ common Sense educatlon



Media Literacy — Grades 9-12
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Media Literacy Within Advocates
for Youth 3Rs Curriculum

< C  ® www.advocatesforyouth.org/3rs-curriculum
Advocates Examples
U for Youth

Rights. Respect. Responsibiity ®

Grade 6, Lesson 7: Being a
Sex Ed Sleuth

ABOUT US THE 3RS TOPICS & ISSUES FOR PROFESSIONALS POLICY & ADVOCACY GET INVOL)

Rights, Respect, Responsibility Grade 10. Lesson T-

A K-12 SEXUALITY EDUCATION CURRICULUM . .
ABOUT BEFORE YOUTEACH LESSONPLANS TRAINING RESOURCES SEARCH TruSt It or TraSh It. Flndlng

eneseato | Accurate Sex Ed Info

EN ESPAROL

Click here to

| orderpnmcop.esv Grade 12, Lesson 5:

e ‘g Fantasy or Reality

nghts, Respect, Responsublllty
A K-12 Sexuality Education Curriculum

Authors Elizabeth Schroeder, Ed.D., M.S.W, Eva S. Goldfarb, Ph.D. & Nora Gelperin, M.Ed.



Culture Reframed

YOURSELF!
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Contact TPPP

m Our website

WWW.teenpregnancy-mo.org

e®
m Meg Boyko, Executive Director
executivedirector@teenpregnancy-mo.org Young people havera
fundamental rightitoaccurate;
m Phone Number unbiased inforMaticRasont:
their bodyuand sexuallty'Sij' X
(314) 884-8275 J€ducationy SangesvEsy ; j

LACI GREEN

m Facebook b ¥ A 8
#NA'.ALS&QQCATIONDAY

www.facebook.com/TPPPMO



http://www.teenpregnancy-mo.org
mailto:executivedirector@teenpregnancy-mo.org

